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Snacks in Uganda

EXECUTIVE SUMMARY
2026 Developments

KEY DATA INSIGHTS

INDUSTRY PERFORMANCE

Dembe Trading Enterprises Embeds Affordable Biscuits into Daily Routines

Chart 1 - Dembe Trading Enterprises Ltd Launches No.1 Biscuits for Uganda’s Everyday Champions
Parle G Sweets Drives Affordability through Mini-Pack Innovation

Chart 2 - Parle G Unveils Dolly Lollipop, an Affordable Sweet Treat

Urban Families Embrace Healthier Snacks as Manufacturers Adapt

Chart 3 - Value Sales 2021-2031

Chart 4 - Value Sales by Category 2026

WHAT'S NEXT?

Urban Families to Choose Nutrient-Rich Snacks for Daily Sustenance
Protein-Rich and Functional Snacks to Outpace Traditional Sweet Treats
Snack Brands to Adopt Storytelling and Advanced Manufacturing to Win Loyalty
Chart 5 - Forecast Value Sales 2021-2031

Chart 6 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Wrigleys Maintains Leadership as Local Brands Capture Niche Demand
Chart 7 - Company Shares 2026

Chart 8 - Brand Shares 2026

CHANNELS

Small Local Grocers Transform Snacks into Daily Essentials

Newman and Vivo Energy Expand Reach through Shell Select Stores
Retail E-Commerce Supports Planned Purchases but Remains Marginal
Chart 9 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 10 - Economic Context for Snacks
Chart 11 - Real Gdp Growth 2020-2030
Chart 12 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 13 - Consumer Context for Snacks
Chart 14 - Population 2020-2030
Chart 15 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Chocolate Confectionery in Uganda
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Chocolate Confectionery Summary

INDUSTRY PERFORMANCE

Zotter Drives Adventurous Flavour Experiences with Swicy Chocolate Launches
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Chart 16 - Zotter Launches Uganda Cacao Safari: A Bean-to-Bar Chocolate Bar Infused with Spice.

Beyond Good Leverages Traceable Cocoa Sourcing to Meet New Compliance Standards

Chart 17 - Beyond Good’s 100% Cocoa Dark Chocolate with Dates & Sesame Bar: An Embodiment of ESG Compliance
Tablets Attract Urban Consumers Seeking Indulgent Gifting Options

Chart 18 - Value Sales 2021-2031

Chart 19 - Volume Sales 2021-2031

Chart 20 - Value Sales by Category 2026

WHAT'S NEXT?

Urban Consumers to Drive Growth in Tablets and Gifting Formats
Brands Set to Adapt to Health Trends and Mandatory Esg Compliance
Chart 21 - Forecast Value Sales 2021-2031

Chart 22 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Mars Wrigley Leverages Pricing and Supply to Reinforce Brand Loyalty
Nile Chocolate Elevates Local Sourcing and Premium Positioning for Growth

CHANNELS

Small Local Grocers Capture Everyday Purchases with Impulse Formats
Convenience Retailers Gain Momentum as Urban Consumers Seek Alternatives
Retail E-Commerce Remains Niche as Offline Channels Dominate Impulse Sales

ECONOMIC CONTEXT

Chart 23 - Economic Context for Chocolate Confectionery
Chart 24 - Real Gdp Growth 2021-2031
Chart 25 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 26 - Consumer Context for Chocolate Confectionery
Chart 27 - Population 2021-2031
Chart 28 - Population by Generation 2026

COUNTRY REPORTS DISCLAIMER

Gum in Uganda
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Gum Summary

INDUSTRY PERFORMANCE

Urbanisation Drives Volume and Value Growth in Gum

Parle G Sweets Repositions Gum as a Daily Hygiene Essential

Chart 29 - Parle G Sweets Launches Dingo Bubble Gum Pop

Chewing Gum Leads as Functional and Recreational Appeal Drives Expansion
Chart 30 - Value Sales 2021-2031

Chart 31 - Volume Sales 2021-2031

Chart 32 - Value Sales by Category 2026

WHAT'S NEXT?

Urban Consumers to Drive Demand for Health-Focused and Premium Options
Chewing Gum to Maintain Volume Lead as Bubble Gum Accelerates Value Gains
Chart 33 - Forecast Value Sales 2021-2031
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Chart 34 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE
Mars Wrigley Secures Enduring Loyalty with Pk and Juicy Fruit

CHANNELS

Small Local Grocers Secure Impulse Purchases with Strategic Locations
Retail E-Commerce Remains a Negligible Force as Offline Channels Dominate

ECONOMIC CONTEXT

Chart 35 - Economic Context for Gum
Chart 36 - Real Gdp Growth 2021-2031
Chart 37 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 38 - Consumer Context for Gum
Chart 39 - Population 2021-2031
Chart 40 - Population by Generation 2026

COUNTRY REPORTS DISCLAIMER

Sugar Confectionery in Uganda
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Sugar Confectionery Summary

INDUSTRY PERFORMANCE

Sugar Confectionery Grows as Affordable Formats Fuel Demand
Chart 41 - Parle G Unveils Dolly Lollipop, an Affordable Sweet Treat
Dolly Lollipop’S Pricing Model Pressures Rivals to Innovate Quality
Health-Conscious Parents Drive Reformulation of Classic Sweets
Chart 42 - Value Sales 2021-2031

Chart 43 - Volume Sales 2021-2031

Chart 44 - Value Sales by Category 2026

WHAT'S NEXT?

Urban Consumers to Drive Demand for Innovative Sweet Choices
Boiled Sweets to Retain Lead as Lollipops Experiences Dynamic Growth
Health-Conscious Youth to Reshape Product Innovation and Margins
Chart 45 - Forecast Value Sales 2021-2031

Chart 46 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Kenafric’S Logistics and Pricing Keep Rivals at Bay

CHANNELS

Small Local Grocers Anchor Impulse Sweet Purchases for Youth
Retail E-Commerce Remains Marginal as Offline Channels Dominate Sweets Sales

ECONOMIC CONTEXT

Chart 47 - Economic Context for Sugar Confectionery
Chart 48 - Real Gdp Growth 2021-2031
Chart 49 - Inflation 2021-2031
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CONSUMER CONTEXT
Chart 50 - Consumer Context for Sugar Confectionery

Chart 51 - Population 2021-2031
Chart 52 - Population by Generation 2026

COUNTRY REPORTS DISCLAIMER

lce Cream in Uganda
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Ilce Cream Summary

INDUSTRY PERFORMANCE

Urbanisation and Affordability Strategies Fuel Ice Cream Growth in Uganda
Chart 53 - Ai-CHA Ice Cream Launches in Uganda

Impulse Purchases and Mini Formats Reshape Consumption Patterns
Sesaco Drives Innovation as Health-Conscious Options Gain Ground
Chart 54 - Sesaco Ltd Launches a 100% Plant-Based Soybean Ice Cream
Chart 55 - Value Sales 2021-2031

Chart 56 - Volume Sales 2021-2031

Chart 57 - Value Sales by Category 2026

WHAT'S NEXT?

Urban Consumers to Embrace Affordable Indulgence and Local Flavours
Impulse Ice Cream to Lead as Affordability and Urbanisation Sustain Indulgence
Local Sourcing and Health Innovation Set to Drive New Business Strategies
Chart 58 - Forecast Value Sales 2021-2031

Chart 59 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Fidodido Industries Leverages Distribution and Innovation to Defend Share
The Frozen Basket Launch Signals Premiumisation and Growing Segmentation
Chart 60 - Company Shares 2026

Chart 61 - Brand Shares 2026

CHANNELS

Small Local Grocers Drive Affordable Impulse Purchases with Broad Reach
Forecourt Retailers Expand Access through Convenience-Led Growth
Online Platforms Transform Ice Cream into an On-Demand Urban Treat

ECONOMIC CONTEXT

Chart 62 - Economic Context for Ice Cream
Chart 63 - Real Gdp Growth 2021-2031
Chart 64 - Inflation 2021-2031
CONSUMER CONTEXT

Chart 65 - Consumer Context for Ice Cream
Chart 66 - Population 2021-2031
Chart 67 - Population by Generation 2026

COUNTRY REPORTS DISCLAIMER

Savoury Snacks in Uganda
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KEY DATA INSIGHTS

2026 DEVELOPMENTS

Savoury Snacks Summary

INDUSTRY PERFORMANCE

Local Manufacturers and Urbanisation Drive Savoury Snacks Growth

Chart 68 - Crackies: A Multifunctional Snack by Sweetunda

Salty Snacks Lead as Everyday Repositioning Drives Volume and Relevance

Multifunctional Repositioning and Flavour Innovation Redefine Savoury Snacks

Chart 69 - Chilli Lime: A Spicy Flavour of HipHop Cassava Crisps Launched by Globus Food Industries
Chart 70 - Value Sales 2021-2031

Chart 71 - Volume Sales 2021-2031

Chart 72 - Value Sales by Category 2026

WHAT'S NEXT?

Strong Growth Expected as Urbanisation and Meal Replacement Drive Demand
Innovative Textures and Flavours Set to Transform Consumer Expectations
Nutritional Benefits and Rising Incomes Projected to Reshape Snacking Choices
Chart 73 - Forecast Value Sales 2021-2031

Chart 74 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Leading Companies Secure Dominance through Distribution and Product Variety

Zoe Fresh Bites Targets Health-Conscious Niche but Established Leaders Retain Advantage
Chart 75 - Company Shares 2026

Chart 76 - Brand Shares 2026

CHANNELS

Small Local Grocers Sustain Dominance by Serving Daily Shopping Needs
Newman and Vivo Energy Expand Reach with High-Traffic Partnerships

Retail E-Commerce Remains Marginal as Instant Access Shapes Snacking Habits
Chart 77 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 78 - Economic Context for Savoury Snacks
Chart 79 - Real Gdp Growth 2021-2031
Chart 80 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 81 - Consumer Context for Savoury Snacks
Chart 82 - Population 2021-2031
Chart 83 - Population by Generation 2026

COUNTRY REPORTS DISCLAIMER

Sweet Biscuits, Snack Bars and Fruit Snacks in Uganda
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Sweet Biscuits, Snack Bars and Fruit Snacks Summary

INDUSTRY PERFORMANCE
Affordability and Urbanisation Reshape Uganda's Snacking Habits
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Sweet Biscuits Lead as Affordable, Fortified Formats Intensify Competition
Chart 84 - Britania Allied Launches New Affordable Cream Biscuits

Rising Incomes and Urbanisation Reshape Snacking Priorities

Chart 85 - Dembe Trading Enterprises Ltd Launches No.1 Biscuits

Chart 86 - Value Sales 2021-2031

Chart 87 - Volume Sales 2021-2031

Chart 88 - Value Sales by Category 2026

WHAT'S NEXT?

Manufacturers Set to Expand Pack Sizes and Distribution to Drive Daily Snacking
Health-Conscious Consumers Expected to Spur Demand for Nutrient-Rich Snacking
Chart 89 - Forecast Value Sales 2021-2031

Chart 90 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Britania Allied Leverages Brand Strength to Secure Leadership

Nuvita Cream Biscuits Targets School Snacks with Youth-Focused Marketing
Chart 91 - Company Shares 2026

Chart 92 - Brand Shares 2026

CHANNELS

Small Local Grocers Capture Everyday Snacking Demand with Broad Reach
Jumia and Glovo Extend Market Reach with Online Partnerships
Chart 93 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 94 - Economic Context for Sweet Biscuits, Snack Bars and Fruit Snacks
Chart 95 - Real Gdp Growth 2021-2031

Chart 96 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 97 - Consumer Context for Sweet Biscuits, Snack Bars and Fruit Snacks
Chart 98 - Population 2021-2031
Chart 99 - Population by Generation 2026

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/snacks-in-uganda/report.
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