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Savoury Snacks Lead as Health and Wellness Emerges as a Growth Opportunity
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Chart 3 - Value Sales 2021-2031

Chart 4 - Value Sales by Category 2026

WHAT'S NEXT?

Strong Value Growth and a Dual Market Structure Will Define Snacks Outlook
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Chart 7 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Pepsico and Ismail Industries Sustain Lead through Affordability and Reach
Chart 8 - Company Shares 2026
Chart 9 - Brand Shares 2026

CHANNELS

Small Local Grocers Anchor Impulse Snacking through Wide Reach
Retail E-Commerce Accelerates Traction as Urban Shoppers Seek Convenience
Chart 10 - Retail Channels 2021-2026

PRODUCTS

Cocomo Spans Small Packs to Family Zip-Lock Pouches, Maximizing Affordability
Bisconni Leverages Digital-First Campaigns to Target Youth Snack Occasions
Chart 11 - Bisconni Leverages Digital-First Campaigns to Target Youth Snack Occasions

ECONOMIC CONTEXT
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Chocolate Confectionery in Pakistan
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KEY DATA INSIGHTS

2026 DEVELOPMENTS

Chocolate Confectionery Summary

KEY INDUSTRY TRENDS

Chart 19 - Key Industry Trends for Chocolate Confectionery

INDUSTRY PERFORMANCE

Strong Value Growth Masks Slowing Volumes as Inflation and Price Sensitivity Define Market
Tablets Lead as Affordability Strategies and Impulse-Friendly Formats Sustain Demand
Chart 20 - Candyland Paradise Offers Premium Chocolate Experience at Accessible Prices
Insight-Driven Marketing Gains Traction as O Digital Campaigns Shape Brand Preference
Chart 21 - Value Sales 2021-2031

Chart 22 - Volume Sales 2021-2031

Chart 23 - Value Sales by Category 2026

WHAT'S NEXT?

Chocolate Confectionery Set for Growth as Price Sensitivity Defines the Market

Locally Manufactured Mass-Premium Brands to Displace Imports as the Volume Driver
Chart 24 - Analyst Insight for Chocolate Confectionery

Growing Segmentation between Low-Cost and Mid-Tier Offerings to Intensify Competition
Chart 25 - Forecast Value Sales 2021-2031

Chart 26 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Mondelez Sustains Dominance as Affordability Secures Leadership
Chart 27 - Company Shares 2026
Chart 28 - Brand Shares 2026

CHANNELS

Small Loacal Grocers Drive Impulse Sales as Modern Trade Lags

Daraz and Foodpanda Expand Online Reach for Premium Gifting

Rising Prices and At-Home Consumption Reinforce Retail's Lead over Foodservice
Chart 29 - Retail Channels 2021-2026

PRODUCTS

Candyland Paradise Offers Premium Chocolate Experience at Accessible Prices
Cadbury Made to Share Campaign Uses Co-Creation to Drive Insight-Led Engagement
Chart 30 - Cadbury Made to Share Campaign Uses Co-Creation to Drive Insight-Led Engagement

ECONOMIC CONTEXT

Chart 31 - Economic Context for Chocolate Confectionery
Chart 32 - Real Gdp Growth 2021-2031
Chart 33 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 34 - Consumer Context for Chocolate Confectionery
Chart 35 - Population 2020-2030

Chart 36 - Consumer Expenditure 2020-2030

Chart 37 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER
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Gurm in Pakistan
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Gum Summary

INDUSTRY PERFORMANCE

Moderate Growth and a Shift to Higher-Value Products Define Gum's Recovery
Bubble Gum Dominates as Youth-Focused Flavours Drive Growth

Chart 38 - Hilal Fresh Up Leverages Digital-First Campaigns to Drive Youth Engagement

Hilal Fresh up Leverages Digital Insights to Redefine Brand Engagement
Chart 39 - Value Sales 2021-2031

Chart 40 - Volume Sales 2021-2031

Chart 41 - Value Sales by Category 2026

WHAT'S NEXT?

Gum Set for Steady Volume Growth and Strong Value Expansion
Bubble Gum Will Retain Lead as Sugar-Free Formats Gain Ground
Digital Marketing Expected to Redefine Brand Strategies

Chart 42 - Forecast Value Sales 2021-2031

Chart 43 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Hilal Foods Sustains Dominance through Affordable Pricing and Strong Reach
Chart 44 - Company Shares 2026
Chart 45 - Brand Shares 2026

CHANNELS

Small Local Grocers Sustain Lead through Convenience and Accessibility
Quick Commerce Platforms Unlock Growth for Multi-Pack and Sugar-Free Gum
Chart 46 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 47 - Economic Context for Gum
Chart 48 - Real Gdp Growth 2021-2031
Chart 49 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 50 - Consumer Context for Gum

Chart 51 - Population 2020-2030

Chart 52 - Consumer Expenditure 2020-2030
Chart 53 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Sugar Confectionery in Pakistan
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Sugar Confectionery Summary

INDUSTRY PERFORMANCE

Population Growth and Impulse Purchasing Drive Growth Despite Economic Volatility
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Affordability and Impulse Purchasing Sustain Sugar Confectionery

Chart 54 - Hilal Maintains Ultra-low Price Points to Drive Mass Consumption

Hilal Sustains Ultra-Low Pricing through Packaging Innovation and General Trade Distribution
Chart 55 - Value Sales 2021-2031

Chart 56 - Volume Sales 2021-2031

Chart 57 - Value Sales by Category 2026

WHAT'S NEXT?

Ismail Industries and Hilal to Drive Volume-Led Growth with Cost Focus
Glocal Flavour Innovation Expected to Reshape Demand Patterns
Distribution Will Evolve Gradually as Quick-Commerce Gains Relevance
Chart 58 - Forecast Value Sales 2021-2031

Chart 59 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Top Companies Leverage Pricing and Distribution to Maintain Lead
Chart 60 - Company Shares 2026
Chart 61 - Brand Shares 2026

CHANNELS

Small Local Grocers Sustain Lead as Impulse Sales Drive Growth
Health and Beauty Specialists Gain Traction in Urban Centres
Urban E-Commerce Platforms Target Multipacks but Remain Niche
Chart 62 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 63 - Economic Context for Sugar Confectionery
Chart 64 - Real Gdp Growth 2021-2031
Chart 65 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 66 - Consumer Context for Sugar Confectionery
Chart 67 - Population 2020-2030

Chart 68 - Consumer Expenditure 2020-2030

Chart 69 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

[ce Crearn in Pakistan
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Ice Cream Summary

KEY INDUSTRY TRENDS
Chart 70 - Key Industry Trends for Ice Cream

INDUSTRY PERFORMANCE

Ice Cream Grows as Innovation and Rising Urban Consumption Offset Inflation

Impulse Ice Cream Leads While Premiumisation Fuel Revenue Growth

Omore Leverages Eid and Quick Commerce for Digital Conversion Gains

Chart 71 - Omore uses Pandamart Eid Campaign to Drive Data-led, Occasion-based Sales
Chart 72 - Value Sales 2021-2031

Chart 73 - Volume Sales 2021-2031
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Chart 74 - Value Sales by Category 2026

WHAT'S NEXT?

Affordable and Premium Launches Will Push Brands to Rethink Pricing

Impulse Products to Sustain Lead through Affordability and Accessibility

Digital Integration and Lifestyle Changes to Open New Consumption Occasions
Chart 75 - Analyst Insight for Ice Cream

Chart 76 - Forecast Value Sales 2021-2031

Chart 77 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Magnum Extends Lead as Engro Foods Target Affordability and Convenience
Hico Expands Omnichannel Presence to Capture Urban Premium Demand
Chart 78 - Company Shares 2026

Chart 79 - Brand Shares 2026

CHANNELS

Small Local Grocers Lead as Supermarkets and Hypermarkets Maintain Popularity
Quick Commerce and E-Commerce Accelerate Premium Ice Cream Growth
Chart 80 - Retail Channels 2021-2026

PRODUCTS

Omore and Foodpanda Drive Digital Impulse Sales with Data-Led Eid Campaign
Walls Taps Premiumisation Trend to Boost At-Home Indulgence and Value Growth
Chart 81 - Premiumising In-Home Indulgence with the Wall's Selection Range

ECONOMIC CONTEXT

Chart 82 - Economic Context for Ice Cream
Chart 83 - Real Gdp Growth 2021-2031
Chart 84 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 85 - Consumer Context for Ice Cream
Chart 86 - Population 2020-2030

Chart 87 - Consumer Expenditure 2020-2030
Chart 88 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Savoury Snacks in Pakistan
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Savoury Snacks Summary

KEY INDUSTRY TRENDS
Chart 89 - Key Industry Trends for Savoury Snacks

INDUSTRY PERFORMANCE

Locally Inspired Innovation Drive Savoury Snacks' Strong Performance in Pakistan
Chart 90 - Lay’s Wavy Masala Twist Drives Demand with Bold Spicy Flavour Innovation
Salty Snacks Leads Growth, Underpinned by Spicy Variant Expansion

Insight-Driven Marketing Shifts Savoury Snacks to Precision Micro-Moment Targeting

Chart 91 - Value Sales 2021-2031
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Chart 92 - Volume Sales 2021-2031
Chart 93 - Value Sales by Category 2026

WHAT'S NEXT?

Strong Value Cagr and Steady Volume Gains Will Define Savoury Snacks
Flavour Innovation and Digital Transformation to Shape Snacking Habits
Chart 94 - Analyst Insight for Savoury Snacks

Quick-Commerce and Insight-Driven Marketing Will Redefine Value Growth
Chart 95 - Forecast Value Sales 2021-2031

Chart 96 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Pepsico and Lotte Kolson Defend Share as Dalda Exits Amid Price Pressure
Chart 97 - Company Shares 2026
Chart 98 - Brand Shares 2026

CHANNELS

Small Local Grocers Lead through Sustaining Impulse-Driven Sales
Urban E-Commerce Platforms Expand Reach with Premium Snack Bundles
Chart 99 - Retail Channels 2021-2026

PRODUCTS

Lay’S Wavy Masala Twist Drives Demand with Bold Spicy Flavour Innovation

Lay’S "No Lay’S, No Game" Campaign Uses Cricket Stars to Drive Data-Led Engagement

Lay’S Maxx and Premiumisation Reshape Snacking Experiences

Chart 100 - Lay’S "No Lay’S, No Game" Campaign Uses Cricket Stars to Drive Data-Led Engagement

ECONOMIC CONTEXT

Chart 101 - Economic Context for Savoury Snacks
Chart 102 - Real Gdp Growth 2021-2031
Chart 103 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 104 - Consumer Context for Savoury Snacks
Chart 105 - Population 2020-2030

Chart 106 - Consumer Expenditure 2020-2030
Chart 107 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Sweet Biscuits, Snack Bars and Fruit Snacks in Pakistan
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Sweet Biscuits, Snack Bars and Fruit Snacks Summary

KEY INDUSTRY TRENDS

Chart 108 - Key Industry Trends for Sweet Biscuits, Snack Bars and Fruit Snacks

INDUSTRY PERFORMANCE

Stable Volumes and Sharp Value Growth Highlight Market Strength
Chart 109 - Peek Freans Sooper Reinforces Biscuits as an Everyday Staple in Pakistan
Staple Role Sustains Sweet Biscuits as the Largest Category

Urban Consumers Drive Snack Bars’ Dynamic but Niche Growth
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Chart 110 - Value Sales 2021-2031
Chart 111 - Volume Sales 2021-2031
Chart 112 - Value Sales by Category 2026

WHAT'S NEXT?

English Biscuit Manufacturers to Intensify Competition with Price-Driven Strategy
Low-Priced Formats and Grammage Optimisation Will Sustain Sweet Biscuits

Chart 113 - Analyst Insight for Sweet Biscuits, Snack Bars and Fruit Snacks

Nutrilov and Reload to Capture Health-Focused Consumers with New Snack Formats
Chart 114 - Forecast Value Sales 2021-2031

Chart 115 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Top Companies Sustain Their Lead as New Brands Gain Visibility
Chart 116 - Company Shares 2026
Chart 117 - Brand Shares 2026

CHANNELS

Small Local Grocers Lead through Extensive Networks and Impulse Purchases
Snack Bars Leverage Retail E-Commerce for Urban Growth
Chart 118 - Retail Channels 2021-2026

PRODUCTS

Peek Freans Sooper Reinforces Biscuits as an Everyday Staple in Pakistan
Piper’S Gold Targets Urban Buyers as Health-Led Snack Bars Gain Ground
Lu Tuc and Prince Maintain Low-Unit Packs to Sustain Affordability

Chart 119 - Lu Tuc and Prince Maintain Low-Unit Packs to Sustain Affordability

ECONOMIC CONTEXT

Chart 120 - Economic Context for Sweet Biscuits, Snack Bars and Fruit Snacks
Chart 121 - Real Gdp Growth 2021-2031
Chart 122 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 123 - Consumer Context for Sweet Biscuits, Snack Bars and Fruit Snacks
Chart 124 - Population 2020-2030

Chart 125 - Consumer Expenditure 2020-2030

Chart 126 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
Page 8 of 9



trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/snacks-in-pakistan/report.
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