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Variety Stores Drives Strong Value Growth as Experiential Retail Impacts Sales
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Chart 111 - Key Industry Trends for Home Products Specialists
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Home Products Specialists Sustains Growth during Stable Macroeconomic Conditions
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Azko Reinvents Its Physical Stores to Drive Engagement and Loyalty
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Health and Beauty Specialists Records Steady Growth Amid Shifting Consumer Dynamics

Pharmacies Leads Channel Performance While Health and Personal Care Stores Regains Momentum
Chart 128 - Sociolla Expands Offline While Enhancing Its Online Perks
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Chart 132 - Analyst Insight for Health and Beauty Specialists

WHAT'S NEXT?

Growth Will Be Supported by Pharmacies and Stable Macroeconomic Conditions
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Local Brands, Rapid Trend Cycles and Data-Driven Agility Are Set to Reshape Retail Dynamics
Chart 133 - Forecast Value Sales 2020-2030

Chart 134 - Forecast Value Sales by Category 2025-2030
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Fragmentation Intensifies as Leading Players Expand through Omnichannel and Store Networks
Chart 135 - Company Shares 2025
Chart 136 - Brand Shares 2025

ECONOMIC CONTEXT

Chart 137 - Economic Context for Health and Beauty Specialists
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Regulatory Constraints and Shifting Consumer Engagement Drive an Ongoing Decline in Indonesia’S Direct Selling Channel
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WHAT'S NEXT?
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Chart 149 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Herbalife Indonesia Pt Navigates Regulatory Challenges as Tupperware Exits the Market
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Strong Growth Is Driven by Livestream Commerce, Innovation and Resilient Consumer Demand
Marketplace E-Commerce Expansion Is Driven by Social Shopification

Erafone’s Omnichannel Model Delivers Digital Convenience with Offline Trust

Chart 159 - Value Sales 2020-2030

Chart 160 - Value Sales by Category 2025

WHAT'S NEXT?

Marketplace E-Commerce Is Set to Lead Growth Due to Its Scalability, Social Commerce Integration, and Digital Payment Adoption
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Market Concentration Intensifies as Shopee Extends Its Dominance and Tiktok Shop Gains Momentum
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Chart 169 - Consumer Context for Direct Selling
Chart 170 - Population 2020-2030
Chart 171 - Population by Generation 2025
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/retail-in-indonesia/report.
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